
Strategy is great. 
Execution is awesome. 
And I’m good at both. 

I love coming up with meaningful, 
long-term strategic content 
frameworks for clients. I also love 
taking a pre-ordained tactic and 
running with it. But that full-cycle 
engagement, where the plan can 
be made and then executed? 
There’s nothing better.

I’ve played as many 
roles as Meryl Streep. 

I’ve been the writer, the editor, the producer, the 
manager, the client, the strategist, the dreamer, and 
the doer. As a result, I have a fl exible skillset and an 
ability to adapt to many situations. Understanding so 
many approaches to the work also helps me to better 
collaborate with my teammates on any project.

I like to fi x broken content.
Not every content project is about inventing the wheel, and I like 
looking  at content to see how it can be taken to the next level. 
Whether that means adapting it to SEO standards, revising to a 
more evocative brand voice, or fi guring out where an asset will 
really resonate with an audience, fi nding ways to level-up what’s 
already there is a challenge I really enjoy.

I think long term. 
I’ve had roles where I was executing over the long haul, and roles where I was setting 
up a system for someone else to manage post-launch. Because I’ve been on both sides 
of that coin, I tend to make plans that can be maintained over time, not merely a one-
time execution with an expiration date.

If I’m working on 
it, I’m geeking 
out about it. 
I have a gift for getting enthusiastic & deeply 
engaged in what I’m focusing on. And that’s 
important—because the best content comes from 
people who are excited about their subject and their 
audience.

I’ve gone all-in on clients in industries including 
retail, auto, pharma, CPG, technology, telecoms, 
manufacturing, fi nancial services—and whatever the 
business is, I usually fi nd it fascinating (which can 
make me a weird stranger to chitchat with at a party).

I’m a blast at 
a brainstorm.

In fact, one of my favorite 
compliments from a coworker is: 

“You’re a prolifi c idea generator... You 
go non-stop, and even when you 
think you are stuck, you know how to 
work with others to get your creative 
juices going full blast.”  

I’ve worked 
for clients big 
and small.
One-person shop? Fortune 200? I’ve 
seen the benefi ts and downsides of 
being both, and can bring the good 
bits from one to the other.

I know terrifi c people. 
One of the best things about my 
career so far has been getting to 
know so many talented people. 
Even if I can’t take on the work you 
need done, I’m happy to reach out 
to some of the brilliant pros I’ve 
worked with along the way to help 
you cross your fi nish line.

If I don’t know 
it, I know how 
to learn it.  
At heart, I’m a “words person,” and 
over my career I’ve time and again 

taught  myself how to bring stories to life in new 
formats and for new channels. I’ve done print, web, 
social, apps, mobile—even videos. My background is 
broad enough, and my experience deep enough, to 
give  me the ability to adjust to the needs of a new 
medium or a new format quickly, and to translate 
best practices from one area to another.
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I’m creative. But I’m a “do it on time 
and on budget” style creative.

I love big ideas and beautiful execution, but I understand that neither counts for much if you 
can’t afford create the vision or if you launch your content too late. I started my career in 
print, where missing a deadline or tanking a budget just was not done. And that attitude has 
stayed with me, even in the “everything’s a rough draft” digital age.
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Jen Dennis

10 THINGS 
You Should Know About Me


